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Teach them to buy and braai
“We have to teach people to over-
come their misconceptions and 
prejudices against pork. We have 
to teach them to buy it and braai 
it,” said Marieta Human, promo-
tions coordinator, at SAPPO’s an-
nual general meeting.

SAPPO’s consumer education consists 
mainly of joint venture campaigns with 
retail groups, chef’s competitions, the 
mainstream educational campaign and 
regional projects.
   The joint venture campaigns with retail 

groups are always supported by good 
exposure in the media. The chef’s com-
petitions have provided great opportuni-
ties for making signifi cant inroads into the 
awareness, understanding and respect for 
South African pork in the minds of execu-
tive chefs and trainers in cookery schools. 
With the mainstream educational cam-
paign SAPPO has succeeded in achiev-
ing exceptional value for money, much 
more than regular advertisers can ever 
hope to achieve. On regional level many 
worthwhile projects to counter negative 
beliefs about pork and to promote usage 

and positive familiarity with pork are being 
done in the different provinces. All of them 
are back up by in-store promotions.
   These projects include, but are not 
limited to, butcher training, butchers’ 
competitions, meat trade social events for 
management and key decision makers, 
butchery bonanzas, school programmes, 
township meat trader education and 
township in-store promotions, educational 
pork video’s and cookery school competi-
tion sponsorships, Human said.
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PIC is looking forward to a bright 
new future after the acquisition of the 
franchise by well-known ALZU enter-
prises, said Alteli de Villiers of PIC 
RSA at the annual general meeting. 
ALZU owns many other agricultural 
businesses such as ALZU Feeds, 
ALZU Eggs and ALZU Beefmasters, 
as well as other interests such as 
ALZU Petroport.

PIC looking forward to its next chapter
“The PIC team is looking forward to 
working with this young dynamic group of 
businessmen,” De Villiers said.

Development
She assured producers that PIC is more 
committed than ever before to deliver only 
the best service and products to produc-
ers. There are a number of new develop-
ments in the pipeline. 

 “Our vision remains to continue to 
upgrade the health status of our pigs, to 
never stop improving, ensure world class 
genetic management, to restore con-
nectivity to nucleus farms, to implement 
innovative dissemination models and to 
focus on technical support.”
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GENETICS

By Alteli de Villiers, PIC RSA

PIC South Africa has entered an excit-
ing era under new ownership. ALZU 
Enterprises recently took over the 
reins with 100% shareholding of the 
franchise. 

ALZU is a family owned and managed 
enterprise with a long history of success-
ful accomplishments in agriculture, as well 
as other industries. The Du Toit family is 
involved in the day-to-day operations of the 
PIC franchise and surrounded themselves 
with a competent and experienced PIC 
team to ensure a smooth transition after 
acquiring the franchise.  
  ALZU Pig Genetics (Pty) Ltd t/a PIC 
South Africa is the holding company of the 
franchise. PIC South Africa holds distribu-
tion rights for PIC products in South Africa, 
as well as the rest of the African continent. 
ALZU has clear plans for the franchise and 
aligned its business strategy with PIC’s 
global vision for the operation. Robust ge-
netic improvement is and has always been 
the core focus of PIC, and ALZU follows 
PIC’s global blueprint in terms of genetic 
management to ensure that pig farmers in 
SA can enjoy the benefits of PIC’s ground-
breaking genetic technologies, as other 
industries around the world do.  ALZU’s 
short-term goal after the franchise acqui-
sition is to immediately improve product 
quality and service delivery from all areas 
of production. The breeding farms had 
seen huge improvements to infrastructure, 
buildings and logistics during the past three 
months. Semen delivery routes had been 
expanded and fine-tuned to better serve 
AI customers. PIC South Africa will also be 

Exciting new era for PIC

honouring PIC’s global vision to continue 
to supply genetics through innovative and 
flexible means to suit our customers’ vastly 
different needs. 
  Medium- and long-term plans include 
greater focus on technical support and 
even better genetic management. It is 
becoming ever more important for PIC to 
truly become partners in our customers’ 
operations through assisting them in realis-
ing PIC’s genetic potential. Further long-
term plans include expansion of the Gene 
Transfer Center and additional expansion 
of semen delivery routes, and new nucleus 
herds with a health upgrade. 
  With the borders recently opened to the 
importation of frozen semen into South 
Africa, connectivity to nucleus herds have 
been restored once again. PIC is achieving 
faster genetic improvement right now than 
ever before in the history of the company, 
spanning more than five decades.  
  PIC South Africa’s link to these improved 
traits are getting more important than ever, 
and PIC is committed to upgrade the local 
genetic merit in the shortest possible time 
through regular imports of frozen semen. 
The decision was made to import semen 

Expansion of semen delivery routes

from Canada rather than Europe, due to 
the better genetic quality of animals in 
Canada. Frozen semen from Aurora GTC 
will enter SA every seven weeks. The level 
of communication and interaction between 
PIC’s International support teams and the 
South African team improved significantly. 
This ensures that PIC South Africa’s level of 
execution in terms of genetic management 
and technical services are on par with the 
rest of the world. ALZU is looking forward 
to establishing strong business relations in 
the South African pork industry and wishes 
to thank all role players and producers 
for their support during the first couple of 
months of operation. PIC’s commitment to 
robust genetic improvement, realised prod-
uct differentiation, predictable customer 
experience and lifetime customer value will 
continue to drive all undertakings of the 
South African franchise, to ensure that PIC 
customers will never stop improving.

The new PIC team: Johan van Zyl, Marissa Richter, Elizma Beukes, Jacques Grobbelaar, Johan Botes, David Tsebe, William 
Gee, Dr Albert Schutte, Catrien Muller, Dr Marcio Gonǫalves, Alteli de Villiers, Michael Ras, Dr Craig Lewis en Mauritz de 
Villiers




